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What is the “Consumer Approach”: 
Framing the Question

 Investment Value Cost:Benefit (ROI)

 Affordability Present Resources

 Manageability Future Resources



Environmental Scan
 “Great Recession” has increased unemployment, flattened 

household incomes; devalued family wealth; constrained 
federal/state higher education support. 
Ergo, education price increases have outpaced CPI; 
purchasing power of aid dollars has decreased; demand for 
aid resources has increased.

 As families increasing shift from price-aware to value-based  
assessments of their educational choices there are new and 
greater expectations of guidance professionals.   

 This consumer approach to college selection necessitates new 
knowledge base and revised paradigms.



Myth Busting
 The traditional “reach is right” notion no longer necessarily 

equates. 
 Increasing price gaps and an imperfect Federal Methodology 

require a new, different ROI calculus. 
 Educational borrowing may have reached a tipping point. In 

2010 annual borrowing exceeded $100 billion mark for the 
first time; aggregate debt will exceed $1 trillion for the first 
time this year. Americans now owe more on student loans 
than on credit cards, Federal Reserve Bank of New York, 
2011.



A New Tool Belt
 There’s a crack in the “black box”  and the Federal Methodology 

is seeping out. Knowledge is power. Families are getting it 
and upping the ante for guidance professionals. 

 The real “Expected Family Contribution” is a product of 
institutional packaging and discounting practice---not FAFSA 
output. 

 A consumer approach to college is a process requiring 
comparison shopping of price, product, and previous 
customer experiences but rooted in student happiness and 
success. It’s metrics meet emotions. 
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