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SALT’s Vantage Point - Student Loans: A 

Burden on the Future 
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American Student Assistance  

By The Numbers  



SALT Is An Ecosystem  
Multiple Channels of Engagement for the User 

The 
Student 

Live On Campus 

Real People 

Mobile  

Social 

Innovative Content 

Game 

Changing 

Curriculum 
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Build User 
Confidence  

Knowledge in 
Financial Topics 

Expressed  & 
Observed 

Behavior Change 

Successful 

Management & 
Repayment of 
Student Loans 

SALT’s Goal 
 

Adult Learning 

Theory  



It is More Than the Standards - Engage Users in 

Foundational Content Based on Life Stage and States 

of Behavior Change 

Financial Life Stage  

(Not Just Age) 

States of Behavior Change 

(Readiness to Act) 

Early Years <18 Denial 

Life Prep/Education (18-24) Pre-Contemplation 

Career Prep (18-30)  Contemplation 

Setting Up Family (20-35) Preparation 

Mid-Life (35-45) Action 

Late Career (45-60) Maintenance 

Early Retirement (55-80) 

Late Retirement (75-End of 

Life) 

Drives Topics  Drives Formats 



A Variety of Formats for Individualized 

Learning 



Appealing to the Student User = Ensuring 

the Voice of the Consumer Inside 

 
Competitive 

Details 

20% 

User Insight 

80% 

SALT Market Research is Focused on Integrating the Voice of the 

Consumer in Everything We Build 
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Example: Consumers Guide Improvements for a 

Complicated Calculator on Saltmoney.org 

 

KEY RESEARCH 

FINDINGS 
• Broad brush picture was 

insufficient  - must be 

personalized and directly 

relevant. 

 

• Should avoid or explain 

industry jargon.  

 

• Given complexity of topic 

- should be a guided 

process.  

Research Used: 1:1 Usability Testing, Discussions, and 

Live Chats with the Research Panel 
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Example: Consumers Co-Develop a 

Useful & Educational Mobile App 

 
Research Used: Ideation Session with Interns, 

Discussions & Surveys with Research Panel, Usability 

Testing 

KEY RESEARCH FINDINGS 
Our Community  Members Drove 

Key Decisions: 

• Selected final concept that 

became Fixx over another 

mobile app idea 

 

• Provided feedback that 

“remove Fixx” button  was 

needed during usability testing 

 

• Input resulted in adding month 

view to spending graph 

 

RESULTS 
• We were able to fast track the 

ideation and development of our 

first internally developed app - 

Fixx 

 

• Subsequent  outcome test has 

shown that Fixx shows students 

how to change their spending 

behavior over time 

 

• 61% of users reported  decrease in 

small expenditures after using the 

App for 2 weeks.  
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Beyond Saltmoney.org: Top Ways We’ve 

Engaged Users to Participate 
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And Then We Went Hollywood… 

• Make it emotional: Convey 

audience mindset meaningfully via a 

medium students naturally engage 

with (film) 

• Make it relatable: Illustrate the 

journey in a way that resonates on a 

personal level 

• Meet them where they are: 

Leverage media that our audience 

already consumes to break through 

and build trust 

• Incentivize action: Provide means 

and incentives to take easy action in 

managing their debt 
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Our Box Office Results Demonstrate 

Engagement Success  
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Social Influences Amplified The Message 

and Engaged our Audience 
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Campus Best Practices 

Integrate SALT into curriculum for First-Year 

Experience, College 101, or Senior 

Seminar courses. 
Promote to alumni 

positioning SALT 

as a “gift” from the 

institution. Create a SALT commercial or  

video and promote it at athletic 

events. 
Distribute 

SALT information 

during Career Week 

or career fairs. 

Add 

SALT 

information to 

award letters 

and financial 

aid resource 

guides. Incorporate SALT 

into orientation 

program and 

graduation week 

checklist of 

activities. 

Create a SALT 

ambassador 

program on 

campus 



Peer Financial Counselors 

1 



Student Advisory Board 

2 

Hosts Financial Events & Markets PFC Services: 
Thrifty Gifting! 

Spring Break! NOT Spring Broke! 
Marriage & Money 



Campus Partners 
• Academic Units 
• Student Financial Assistance 
• Alumni Association 
• Cashier’s Office 
• New Student Services 
• Career Employment Services 
• Division of Continuing Education 
• Housing & Dining 
• International Student Services 
• Non-traditional Student Services 
 and Veterans Affairs 
• Greek Affairs 
• K-State Proud – Student Opportunity Awards 
• AND MANY MANY MORE !!!!! 
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http://www.k-state.edu/Salt
http://www.k-state.edu/Salt
http://www.k-state.edu/Salt
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Powercat Financial Counseling 
 www.k-state.edu/pfc 

785.532.2889 

powercatfinancial@ksu.edu 

Jodi Kaus, Director 
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• Independent, liberal arts university located on campuses in 
North Manchester, IN and Fort Wayne, IN 

 

• 1,345 students participating in 55 areas of undergraduate 
study, two master’s programs and a Pharm.D. doctoral 
program 

 

• Total cost for full-time undergraduate students living on 
campus is $37,170 for 2013-2014 

 

• 100 percent of undergraduate students receive financial aid 
 

• Average aid package in 2012-2013 was $27,067 
 

• Average loans of a 2012 graduating student total 
approximately: 

• $24,126 Federal 

• $29,059 Federal & Private 



• Kickoff – April 6, 2012 

• SALT representative on campus 

• Program involved three students as presenters 

• Registration for SALT at the end of the presentation 
 

• President’s annual convocation on finances and 

budgeting 
 

• Periodic email reminders 
 

• ASA announcements  



• Percentage of students registered at kick-off:

 11.06% (256 students) 
 

• Percentage of students currently registered: 

 48% (Month ended Sept. 30) 



SALT 

• Keeping it “alive” 

• Students using it after registering 

• Faculty support (financial responsibility course) 

General 

• Parents providing less financial support for their 

students 

• Lack of financial discipline on behalf of parents 

and their students 


